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PROSPECTS

The economy of the PRC is expected to recover modestly in 2013,
and the new leadership will continue to implement moderately loose
monetary policies, whose reform intention will render the market
mechanism more mature. Consumption, investment and export are
expected to maintain steady growth, especially consumption. As the
income of urban and rural residents (especially the income of migrant
workers) continues to grow rapidly, the social security system is further
strengthened, and the income distribution policy has been constantly
adjusted. The marginal spending power of residents will continue to
be improved, and there remains huge development space for the PRC
consumer goods market.

Although we went through severe challenges from the market and
hostile attacks from competitors in 2012, Master Kong always bases
itself on the PRC market to constantly challenge itself and exceeds itself.
Under a rapidly changing market situation, the Group will consistently
uphold the principle of “integrity, pragmatism, innovation”, and will
be committed to the development of innovative products and the
optimization of the product mix to develop new types and new tastes
reacting to consumers’ demand; constantly improve the management of
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product types to promote brand competitiveness; continue to improve
food safety /quality management to constantly enhance product
quality; energetically implement fast, aggressive and accurate market
operation, optimize the marketing system with a focus on the front
line to rapidly satisfy consumers’ demand to increase sales; constantly
expand the network , more closely cooperate with network partners and
concentrate on developing new networks to increase sales. On the other
hand, the Group will continuously improve production technologies,
strengthen supply chain management and maintain stable gross margins
by enhancing efficiency and production capability and reasonably
regulating the unit cost. Under the joint efforts of its excellent operation
teams and all employees, and the support from consumers and network
partners, the Group will constantly strengthen the recognition and
reputation of the “Master Kong” brand, and expand the influence
of the brand to further strengthen its leadership in the PRC market in
terms of each products and to drive sustainable and solid growth in the
future so as to bring returns to the society and its shareholders with

better performance.
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