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Disclaimer

The information contained in this presentation is intended solely for your personal reference. Such information is
subject to change without notice and norepresentation or warranty express or implied is made as to, and no
reliance, should be placed on, the fairness, accuracy, completeness or correctness of the information contained in
this presentation. This presentation does not intend to provide, and you may not rely on this presentation as
providing, a complete or comprehensive analysis of the Company’s financial or trading position or prospects.
None of the Company nor any of its respective affiliates, advisors or representatives shall have any liability (in
negligence or otherwise) whatsoever for any loss or damage howsoever arising from any use of this presentation

or its contents or otherwise arising in connection with this presentation.

This presentation contains projections and forward looking statements that may reflect the Company’s current
views with respect to future events and financial performance. Readers are cautioned not to place undue reliance
on these forward-looking statements which are subject to various risks and uncertainties and no assurance can
be given that actual results will be consistent with these forward-looking statements. The Company undertakes no
obligation to publicly update or revise any forward-looking statements, whether as a result of new information,

future events or otherwise.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial
instruments or the provision of any investment advice, and no part of it shall form the basis of or be relied upon in
connection with any contract, commitment or investment decision in relation thereto, nor does this presentation

constitute a recommendation regarding the securities or financial instruments of the Company.
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1H 2014 - Sales & Profit Growth

US$ million 1H2014 1H2013 Change%
Turnover 5,504 5,423 1.51
Gross Profit 1,710 1,620 5.59
Gross Margin 31.07% 29.87% 1.20ppt.
EBITDA 703 583 20.74
Profit 337 245 37.70
Profit attributable to owners of the Company 232 197 17.93
EPS (US cents) 4.14 3.52 0.62cents
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Turnover by Products

US$ million 1H2014 1H2013 Change%
Instant Noodles 2,034 1,993 2.05
Beverages 3,332 3,250 2.53
Instant Food 90 99 -9.52
Others 48 81 -39.85
Total 5,504 5,423 1.51
1H2013 1H2014

37% 37%
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Instant Noodle Sales by Products

US$ million 1H2014 1H2013 Change%
Bowl 991 977 1.50
High end Packet 759 764 -0.70
Mid end Packet 226 207 9.15
Snack Noodle & Others 58 45 28.03
Total 2,034 1,993 2.05

1H2013 1H2014
S S
High end % High end %
= ol . =Ny .
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Beverage Sales by Products

US$ million 1H2014 1H2013 Change%
Tea 1,385 1,226 13.02
Water 650 508 27.90
Juice 619 766 -19.17
Carbonated drinks and Others 678 750 -9.65
Total 3,332 3,250 2.53
1H2013 1H2014

Carbonated drinks
and Others
23%

Juice
23% \
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Gross Margin by Products
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EBIT by Products

UsS$’000 1H2014 1H2013 Change%
Instant Noodles 188,889 193,699 -2.48
Beverages 273,925 148,729 84.18
Instant Food -11,347 -6,681 -69.85
Others -1,424 24,929 -105.71
EBIT 450,043 360,676 24.78
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US$’000 1H2014 1H2013 Change%
Instant Noodles 161,230 154,686 4.23
Beverages 197,010 87,487 125.19
Instant Food -10,652 -5,892 -80.79
Others -10,589 8,453 -225.28
Profit 336,999 244,734 37.70
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Financial Position

As at 30/6/2014 As at 31/12/2013

*ROA (Annualized) 10.03% 8.92%

*ROE (Annualized) 16.21% 15.06%
Current Ratio 0.66 0.66
Gearing Ratio 0.11 0.15
A/R Turnover /Days 9.96 8.23
Finished Goods Turnover/Days 12.33 12.90

At 30/06/2014, Cash and cash equivalents was US$1.58 billion
*ROA: EBIT to average total assets
*ROE: Profit attributable to equity holders of the Company to average net assets
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Material Price

RMB/Ton
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Instant Noodle Market Share-by Volume Instant Noodle Market Share-by Value
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RTD Tea Market Share-by Volume

A8

RTD Tea Market Share-by Value
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RTD Tea (no milk tea) Market Share-by Volume
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RTD Tea (no milk tea) Market Share-by Value

% 700 | o
Tingyi Holding Tingyi Holding
460.8 60.9
' 60.0
53.6 57.553.5 50.0
40.0
30.0
24,
Player A 24.0 Player A 6 23.5
21.0 1.9 - : 19.6
i 20.0
Player B
129 Player B 12.5 o 11.6
. 11.3 10.9 87
7.8 10.0 ' 7.0
6.1
4.0 Player C
3.8 23 y
Player C
- 2.2 12 y 09 0 —_— 1.3 1.0 0.4
— 0.0 S—
10 Q2 11Q2 12Q2 1302 1402 10 Q2 11Q2 12Q2 13Q2 14Q2
— — T
- Source: ACNielsen

C -:;- 0 dg Corp., All rights reserved.



.,
Diluted Juice Drinks (below39% juice content)
Market Share-by Volume

Bottle Water Market Share-by Volume
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a) Nation-Wide Distribution Network /q/ >

As at 30/6/2014 As at 31/12/2013 %

Sales Office | 584 _ - 566
Warehouse N | 82 S ."-"Tf & 75
Wholesaler 35,447 o 33504 '

Direct Retailer 1 7,898

b) Production Lines

Noodles 229

Beverage 442 410

Instant Food 15 15
T 53557 - 525
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