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Disclaimer

The information contained in this presentation is intended solely for your personal reference. Such information is
subject to change without notice and norepresentation or warranty express or implied is made as to, and no
reliance, should be placed on, the fairness, accuracy, completeness or correctness of the information contained in
this presentation. This presentation does not intend to provide, and you may not rely on this presentation as
providing, a complete or comprehensive analysis of the Company’s financial or trading position or prospects.
None of the Company nor any of its respective affiliates, advisors or representatives shall have any liability (in
negligence or otherwise) whatsoever for any loss or damage howsoever arising from any use of this presentation
or its contents or otherwise arising in connection with this presentation.

This presentation contains projections and forward looking statements that may reflect the Company’s current
views with respect to future events and financial performance. Readers are cautioned not to place undue reliance
on these forward-looking statements which are subject to various risks and uncertainties and no assurance can
be given that actual results will be consistent with these forward-looking statements. The Company undertakes no
obligation to publicly update or revise any forward-looking statements, whether as a result of new information,
future events or otherwise.

This presentation does not constitute an offer or invitation to purchase or subscribe for any securities or financial
instruments or the provision of any investment advice, and no part of it shall form the basis of or be relied upon in
connection with any contract, commitment or investment decision in relation thereto, nor does this presentation
constitute a recommendation regarding the securities or financial instruments of the Company.




FY2012 — Sales & Profit Growth

US$ million FY2012 FY2011 Change%o
Turnover 9,212 7,867 17.10
Gross Profit 2,754 2,088 31.92
Gross Margin 29.90% 26.54% 3.36ppt.
EBITDA 1,200 955 25.64
Profit 600 500 20.10
Profit Attributable to Owners of 455 420 8.49
the Company
EPS (US cents) 8.14 7.51 0.63
Dividends per share (US cents) 3.22 3.75 -0.53




Sales by Products

US$ million FY2012 FY2011 Change%o
Instant noodles 3,960 3,592 10.23
Beverage 4,931 3,999 23.31
Instant food 234 201 16.19
Others 87 75 17.38
Total 9,212 7,867 17.10
FY2011 FY2012
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Instant Noodle Sales by Products

US$ million FY2012 FY2011 Change%
Bowl 1,780 1,661 7.17
High end Packet 1,615 1,444 11.84
Mid-Low end Packet 533 471 13.22
Others 32 16 95.51
Total 3,960 3,592 10.23
FY2011 FY2012
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Beverage Sales by Products

US$ million FY2012 FY2011 Change%o
RTD Tea 1,884 2,477 -23.94
Bottled Water 897 838 7.04
Juice drinks 1,171 684 71.20
Carbonated drinks (CSD)
and others 979 ] )
Total 4,931 3,999 23.31
FY2011 FY2012
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Gross Margin by Products
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EBIT by Products

US$’ 000 FY2012 FY2011 Change%o
Instant noodles 416,118 378,855 9.84
Beverages 379,370 215,199 76.29
Instant food 5,741 3,898 47.30
Others 10,931 35,832 -69.50
EBIT 812,160 633,784 28.14




Profit by Products

US$’ 000 FY2012 FY2011 Change%o
Instant noodles 320,992 303,633 5.72
Beverages 281,642 156,768 79.66
Instant food 3,408 6,069 -43.85
Others -5,913 33,234 -117.79
Profit 600,129 499,704 20.10




Financial Position

FY2012 FY2011

ROA* 12.23% 11.85%

ROE* 19.57% 21.40%
Current Ratio 0.71 0.59
Gearing Ratio 0.25 0.31
A/R Turnover /Days 7.69 6.56
Finished Goods Turnover/Days 12.11 8.87

At 31/12/2012, Cash and cash equivalents was US$837.898 million

*ROA: EBIT to average total assets
*ROE: Profit attributable to equity holders of the Company to average net assets




Material Price

RMB/Ton
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3,300 10,500
3,100
2,900 9,500
2,700 8,500
2,500 7,500
2,300 6,500
2,100 ’
1,900 5,500
1,700 4,500
1,500 3,500
5 100 (00 10T A10T_ 108 A0 102 A102. RO ANO ARY ARY A2 A2
RO ate i TeXeILpIeIteliagleliigNeliioliasteliarTeligrtoliagToliorteltd A‘Q\Q(ofLQ\C’Q’A‘Q\OE)QQ\(;l AQ\011Q\0%AQ\0%1Q\09AQ\ogfLQ\@AQ\&Ole\“AQ\ﬂfLQ\ﬂAQ\ﬂ
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PET Resin:60% of PET drink cost (price with 17% tax) Sugar 10% of PET drink cost (price with 17%t
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Instant Noodle Market Share-by Volume
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Instant Noodle Market Share-by Value
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RTD Tea Market Share-by Volume

Contain milk tea
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RTD Tea Market Share-by Volume RTD Tea Market Share-by Value
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Bottled Water Market Share-by Volume Diluted Juice Drinks (5-39% juice content)
Market Share-by Volume
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Nation-Wide Distribution Network and Production Centre

a) Distribution Network

As at 31/12/2012 As at 31/12/2011
Sales Office 571 555 H’k_\\ﬁw
Warehouse LY e -
-~ y ,
Wholesaler

Direct Retailer

b) Production Lines

Noodles 215 - ' A% ,le,?.ﬁ_&ghff’ 0
&
Beverage 377 87

Instant Food 15 15
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