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In the global economic slowdown, the Chinese economy also faces a
challenging situation with insufficient impetus. In 2009, both nominal growth
and actual growth in consumer demand are expected to decline. In view of
the stability and non-seasonal characteristic of the food and beverage
industry, we expect that although the food and beverage industry will be
affected by the economic cycle to a certain extent, it should not
experience similar significant fluctuations as in other industries. Due to the
decreases in income and expected income, the proportion of high and
medium end consumer goods in overall urban household food
consumption will decline whereas the proportion of basic consumer goods
will increase. On the other hand, with the growth in rural household
income in recent years, the growth in food consumption in rural areas will
be higher than that in urban areas. Therefore, the Group will continue to
focus on instant food in the public and baisc consumption field and
proactively seize the opportunities brought by the expansion of the rural
consumer market and the increasing rural consumption. In view of the
current economic situation, raw material price in the food industry will
fluctuate within a narrow band in 2009, which will be favorable to us for

better control of production costs.

In spite of the current global economic recession but with the gradual
recovery of the Chinese economy and the good growth trend of the
overall consumer goods market, we are confident about 2009. In order to
overcome the present temporary difficulties and seize opportunities in
the future, we will, with the joint efforts of the excellent operation team
of the Group, actively adjust our product mix in line with the needs of
the market, continuously develop the competitive capability of our
dominant products and invest in the sectors with best development
potential in the food and beverage industry, so as to maintain the Group's
leading position in the industry and reward the shareholders with better
results. The Group’s estimated capital expenditures will be approximately
US$268 million for 2009,

In the current economic recession, the Group had achieved a steady
growth in turnover in the first quarter of 2009 of 21.28%, which helps to
boost morale of the management team.We are reasonably confident that
turnover and EBITDA will continue to achieve doubt-digit growth in 2009.





