30

B g

Prospects

FEMNEEERERBENSREME T
FEREE - TETEA20144F F HGDP
BREATS%  FEKRFEFEPRE -
HEEH UWRELCETSHERRE
B WEHEENBEBANEAHES P ELE
MEZS N MERBRLERBEFERE
R Wb ZHmR - ERKAKTIR
B ARTFDNERTERMABITER
EBOECHEE - FHEEREFEKERS
HEBRERKOARERN HBEHRMKXK
EmmEERRES BLd ERFELR
BRHN - EIVEEINEEM - R - B
B b 3 R AR R B B PR B I AT o

REMEERFEZE T NERNT ST
7 - egifE e N ERELTER £
—SEBEFMEEFETERER  BBE
BB - BB ERAK - 2014
F2RAFBEHMBEE LSBT EERERE
VAR BB th ek - REULIBAAN SR B XA 3
R TREMEEBEEES A ER
WEES  BEZE BISETEHRKA
EmEEREENE  EEBREREN
R RMmEXEHERTEEEE B
T ERMNER (EEEMEmE A
o OREEZREKEY REEERHE
gE 22 XKRWER

The PRC economy growth has transferred from high speed in the past
to medium-high speed. It is generally expected that China’s GDP will
grow at a rate of 7.5% in 2014. The Chinese government has adhered
to the general principle of making progress while maintaining stability,
and seeks to reform and innovate, in order to maintain sustainable
and healthy development of the economy and society. It will continue
to consider the expansion of domestic demand as the principal driver
of the PRC economy. Coupled with continued expansion of the scale
of the Chinese economy, the acceleration of urbanization and the
rising income level of people, the next decade is still a golden stage
for the development of the food and beverage industry in the PRC.
With the improved living standard of people, upgrade and update of
consumer demand, consumers are demanding in the quality of food
and beverage products. Apart from basic requirements such as safety
and deliciousness, they also put more emphasis on functionality and
healthiness, which present both opportunities and challenges to food
enterprises in the future.

For the beverage business, we will continue to consolidate the market
position of major products, strengthen research and development
capabilities and launch new products timely. The resources of Master
Kong and PepsiCo China will be further consolidated and capture
development opportunities actively through the integrated synergy of
the alliance between Master Kong and PepsiCo. In February 2014, the
alliance between Master Kong and PepsiCo entered into a strategic
alliance agreement with the Shanghai Disney Resort to expand the
development of the Group’s business. In the future, we will continue
to refine our operations through integration between production base
and supply chain, strictly control production and selling costs, product
quality and productivity, and increase the consolidated synergy in a
stable team. The food business will focus on strengthening the instant
noodle business and enhance the development of instant food products
by product and branding innovations, deepen market penetration and
development of new marketing channels and business opportunities to
provide more varieties, safer and more delicious products for consumers.
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Under a rapidly changing market situation and severe competition, the
Group will consistently uphold the principle of “integrity, pragmatism,
innovation”, to constantly challenge itself and exceeds itself. We will
leverage on the solid and rich infrastructure, well-established sales
network and favourable market advantages to enhance brand value
continuously, invest in product innovation capabilities to enrich product
items and categories, further develop sales channels to increase
penetration ability, maintain communication with consumers strengthen
the system on rapid response to market to stimulate per capita
consumption in order to increase growth of sales, and in turn enhance
the market leading position of the Group in all product categories.
Meanwhile, production efficiency will be refined, quality management
will be strictly controlled, food safety will be ensured, organization
structure and training for talents will be strengthened in order to
enhance the overall operation efficiency. Strong and sound financial
conditions will be maintained to be well-prepared for capturing future
business expansion opportunities.

Under the joint efforts of its excellent operation teams and all
employees, and the support from consumers and network partners, the
Group will constantly strengthen the recognition and reputation of the
“Master Kong” brand, and expand the influence of the brand to further
strengthen its leadership in the PRC market in terms of each products
and to drive sustainable and solid growth in the future so as to bring
returns to the society and its shareholders with better performance.
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